PRAM College Public Relations Association
of Mississippi
2008 Awards Competition

Competition Guidelines
Competition Categories

PRINT MEDIA

(Print media entries will be accepted if the work originated at and was directed, written and
produced by the institution.)

Competition Categories
Print Media

(Print media entries will be accepted if the work originated at and was directed, written and
produced by the institution.)

1. News Story (or series) - series counts as one entry. Published clip must be included
FIRST

SCHOOL: MSU Office of Ag Communications

NAME OF ENTRY Potential cat disease increases tick concerns

SECOND

SCHOOL USM Gulf Coast

NAME OF ENTRY Beyond Walter Reed

THIRD

SCHOOL Univ. of Mississippi Medical Center

NAME OF ENTRY UMC neurology patient regains function despite decapitation
HM

SCHOOL USM Gulf Coast

NAME OF ENTRY Tourism management students tour Hard Rock

Hotel and Casino

2. Feature Story (or series) - series counts as one entry. Published clip must be included.
FIRST

SCHOOL: USM Gulf Coast

NAME OF ENTRY Quilt project raises money for Hancock County

libraries

SECOND

SCHOOL MSU Meridian Campus

NAME OF ENTRY MSU-Meridian social work students volunteer

time, gain experience



THIRD

SCHOOL Mississippi College

NAME OF ENTRY Generation to generation
HM

SCHOOL Belhaven College

NAME OF ENTRY Conversation with Canon

3. Sports Story (or series) - series counts as one entry. Published clip must be included.
FIRST

SCHOOL: MSU Office of Ag Communications

NAME OF ENTRY Life as MSU mascot suits Bullytoa T

4. Institutional Magazine - submit at least two consecutive issues with judging to be on layout,
design, photographs and copy.

FIRST

SCHOOL MSU Office of Ag Communications
NAME OF ENTRY Landmarks Magazine
SECOND

SCHOOL Univ. of Mississippi Medical Center
NAME OF ENTRY UMC Dentistry

THIRD

SCHOOL USM Alumni Association

NAME OF ENTRY The Talon

HM

SCHOOL Millsaps College

NAME OF ENTRY Millsaps Magazine

5. Newsletter (excluding tabloids) - submit at least two consecutive issues with judging to be on
layout, design, photographs and copy.

FIRST

SCHOOL Univ. of Mississippi Medical Center
NAME OF ENTRY This week at UMC
SECOND

SCHOOL MSU Office of Ag Communications
NAME OF ENTRY Pegasus Press

THIRD

SCHOOL MVSU

NAME OF ENTRY Communique

8. Admissions and Recruitment Piece - (includes brochures, direct mail pieces, or any other
publication, exclusive of viewbooks, used for admissions and recruiting) .

FIRST

SCHOOL MSU University Relations

NAME OF ENTRY 2007 MSU Recruitment Series

SECOND

SCHOOL William Carey Univ.



NAME OF ENTRY William Carey University: Its all about you!
THIRD

SCHOOL Belhaven College

NAME OF ENTRY Visitors guide & campus map

9. Annual Report - includes judging on cover, layout, design, copy, photographs and clarity of
organization.

FIRST

SCHOOL: MSU University Relations

NAME OF ENTRY The State of STATE: 2007 Presidents Report
SECOND

SCHOOL Mississippi College

NAME OF ENTRY MC Presidents Report

THIRD

SCHOOL MSU Office of Ag Communications

NAME OF ENTRY 2008 MSU DAFVM Annual Report

HM

SCHOOL MSU University Relations

NAME OF ENTRY 2007 MSU Student Affairs Annual Report

10. Brochure - exclusive of recruitment with judging to be on layout, design, photographs and
copy.

FIRST

SCHOOL Millsaps College

NAME OF ENTRY Homecoming 2007

SECOND

SCHOOL MSU Office of Ag Communications
NAME OF ENTRY Mississippi Women in Agriculture
THIRD

SCHOOL William Carey University

NAME OF ENTRY Tropical Field Biology

11. Special Publications - in addition to entry form, each entry must be accompanied by a one-
page or less typewritten statement which summarizes any pertinent information that may be
helpful to the judges, such as target audience, budget, objectives and results with judging to be
on art, layout, design, photographs, copy and entry statement.

FIRST

SCHOOL MSU University Relations

NAME OF ENTRY  Step into the Maroon

SECOND

SCHOOL William Carey University

NAME OF ENTRY The Inaugural Ceremony

THIRD

SCHOOL USM Gulf Coast



NAME OF ENTRY Southern Miss Gulf Coast Civic Chorale Postcard

12. Advertisements (print media only) - may be single ad or a series, and a series counts as one
entry. Published clip must be included.

FIRST

SCHOOL MVSU

NAME OF ENTRY Jerry Rice

SECOND

SCHOOL Mississippi Univ. for Women

NAME OF ENTRY no title

THIRD

SCHOOL MSU Meridian Campus

NAME OF ENTRY For the Different Ages and Stages in Your Life

13. Single Piece of Artwork Non-Sports: (includes illustrations, logos, publication covers,
posters, novelty items, etc.) in addition to entry form, each entry must be accompanied by a brief
description of how artwork was used.

FIRST

SCHOOL MVSU

NAME OF ENTRY Valley Fest Logo

SECOND

SCHOOL MSU Office of Ag Communications

NAME OF ENTRY Greenhouse Tomato Growers Survival Kit

THIRD

SCHOOL MSU University Relations

NAME OF ENTRY 2007 MSU Lyceum Series Poster

16. Color Photograph - (single shot or a series, and a series counts as one entry).
FIRST

SCHOOL.: MSU Office of Ag Communications

NAME OF ENTRY 100 Years of 4-H in Mississippi

SECOND

SCHOOL MSU Office of Ag Communications

NAME OF ENTRY Puppy Care

THIRD

SCHOOL MSU Office of Ag Communications

NAME OF ENTRY Golden Eagle Care

17. Digital Art/Photo Illustration- This category includes digitally enhanced photographs with
special effects and digitally manipulated images.

FIRST

SCHOOL: MVSU

NAME OF ENTRY MVSU Football 2007 Poster

SECOND

SCHOOL MSU Office of Ag Communications

NAME OF ENTRY Fishing Mississippi& Ignored Streams Landmarks Cover



THIRD
SCHOOL Belhaven College
NAME OF ENTRY The First Decade

Electronic Media

(For electronic media categories, television entries must be submitted on a cued VHS tape or
DVD, and radio entries must be submitted on a cued cassette or CD. PowerPoint presentations
must be submitted on CD. Entries will be judged on criteria including writing, editing, pacing
and technical quality. All tapes must be cued. Electronic media entries will be accepted if the
work originated at and was directed, written and produced by the institution. Work from outside
agencies/public relations firms, is limited to the videotaping and editing of electronic media
entries submitted by the institution. Judges will consider writing, pacing, delivery and overall
look.)

17. Television News Story (story may be sports related) - two minutes or less.

JUDGES NOTE: No entries in category.

18. Television Spots (60 seconds or less) - includes PSAs, commercials, promotional spots, etc.
FIRST

SCHOOL MSU--Meridian

NAME OF ENTRY Earn Your Degree in State & Bulldog Nation

SECOND

SCHOOL MSU Office of Ag Communications

NAME OF ENTRY  Tractor Safety

THIRD

SCHOOL Mississippi Univ. for Women Office of Public Affairs

NAME OF ENTRY Culinary Arts

19. Radio Spots (60 seconds or less) - includes PSAs, commercials, promotional spots, etc.
FIRST

SCHOOL MSU Meridian Campus

NAME OF ENTRY Next Steps of Your Life 2007 Fall

SECOND

SCHOOL MSU Meridian Campus

NAME OF ENTRY Earn Your Degree in State 2007 Spring

THIRD

SCHOOL MSU Meridian Campus

NAME OF ENTRY Dawg Days of Summer 2007 Summer

20. Television Programs (any length) - either a single program or one entry representing a series
to include public affairs, sports, entertainment, etc.

FIRST

SCHOOL MSU Office of Ag Communications

NAME OF ENTRY Farmweek, Nov. 2, 2007



SECOND
SCHOOL MSU Office of Ag Communications
NAME OF ENTRY Southern Gardening Outdoor Rooms

21. Radio Programs (any length) - enter either a single program or one entry representing a
series to include public affairs, sports, entertainment, etc.

FIRST

SCHOOL University of Mississippi Medical Center

NAME OF ENTRY  Southern Remedy

22. Multi-Media Presentation - (for in-house or external use). Submit on a CD or videotape.
Presentation can encompass alumni, admissions and/or recruitment, fund raising, etc. (This
category includes PowerPoint presentations.)

FIRST

SCHOOL USM Gulf Coast

NAME OF ENTRY Gulf Coast Top 10 Reasons

23. Web Page - fill in the entryG home page URL on the entry form under the location marked
Title of Entry. Entries will be judged over a two-week period. Web pages will be judged for
overall creativity and effectiveness in marketing and communications, innovative use of the
medium, use of graphics, functionality, organization, search capabilities and ability to solicit
action or return visits from Web browsers.
FIRST
SCHOOL MSU Office of Ag Comms (Dept. of Plant & Soil Sciences)
NAME OF ENTRY www.pss.msstate.edu
SECOND
SCHOOL MSU Office of Ag Comms (Dept. of Animal & DairySciences)
NAME OF ENTRY www.msstate.edu/dept/ads
THIRD
SCHOOL MSU Office of Ag Comms (MSU Extension Service & MSAg &
Forestry Experiment Station)
NAME OF ENTRY www.msucares.com

Special Categories

24. Public Relations Campaign (may be short-range or long-range and may be multi-media)
submit samples of all campaign work, including scripts for electronic media and a brief summary
of the campaign.

FIRST

SCHOOL USM Gulf Coast

NAME OF ENTRY Mississippi Governor Candidates Debate

SECOND

SCHOOL MVSU

NAME OF ENTRY James Herbert White Preeminence Awards &

Scholarship Gala


http://www.pss.msstate.edu/
http://www.msstate.edu/dept/ads
http://www.msucares.com/

THIRD

SCHOOL MSU Office of Ag Communications
NAME OF ENTRY Mississippi in Motion Campaign
HM

SCHOOL MSU Meridian Campus

NAME OF ENTRY Earn Your Degree in State

25. Exhibits - submit photograph(s) of the exhibit and a brief description of why, where and
when it was used.

FIRST

SCHOOL MSU Meridian Campus

NAME OF ENTRY Step into the Maroon 2007 main event booth

26. Public Relations Innovation - enter a 150 word description of something new or different
that has worked for your institution.* No entry may be resubmitted if it has been entered before.
FIRST

SCHOOL USM Gulf Coast

NAME OF ENTRY The Katrina Collection

SECOND

SCHOOL USM Gulf Coast

NAME OF ENTRY Katrina Research Center take one flyer

THIRD

SCHOOL MSU Meridian Campus

NAME OF ENTRY MSU-Meridian Blanket

27. Creative Partners - The category is designed to commend creative partnerships between
educational institutions and other educational institutions, businesses, industries, etc. in the areas
of public relations.

FIRST

SCHOOL: MSU Meridian Campus

NAME OF ENTRY MSU Meridian and Mississippi Public

Broadcasting Host The War

SECOND

SCHOOL USM Gulf Coast

NAME OF ENTRY Naming the Research Vessel

Grand Awards

GRAND AWARD FOUR-YEAR COLLEGES PRINT MEDIA
SCHOOL MSU University Relations
NAME OF ENTRY The State of STATE: 2007 Presidents Report

GRAND AWARD FOUR-YEAR COLLEGES ELECTRONIC MEDIA
SCHOOL MSU Office of Ag Comms (Dept. of Plant & Soil Sciences)
NAME OF ENTRY Web site: www.pss.msstate.edu



http://www.pss.msstate.edu/

